
PRINCESS NIKKI B
PRESS • MEDIA • BRAND KIT INTAKE

Glasshouse Princess Nikki B Experiences Inc.

Use this workbook to collect the verified information needed to build Nikki B’s official press kit, 
media bio, press releases, interview sheet, sponsorship materials, and booking profile.

IMPORTANT: Leave anything unknown blank. Do not guess. Add links, dates, names, 
and numbers wherever possible.

PRE-FILLED by Rodly Youyoute on September 22, 2026 from Nikki's public pages, her event 
flyers and the planning notes. Pre-filled text is in blue; anything marked (confirm) needs Nikki's 

sign-off, and every blank line is hers to complete or leave empty.
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1. Professional Identity
Full legal name (internal use only):

Nicole Barnes (the name on her Facebook profile; confirm full legal name and spelling)

Public/professional name:  Example: Princess Nikki B

Princess Nikki B

Preferred professional titles:  Promoter, producer, host, entrepreneur, etc.

Official (supplied Sept 29, 2026): Radio Personality | Media Host | Chaplain | Certified Grief 
Counselor | Master of Ceremonies | Motivational Speaker

Her YouTube description also lists author, TV personality, voice talent and life coach (not in the 
official line; confirm whether to keep)

Event promoter and producer (Glasshouse experiences); founder, FLY-Youth Inc. (titles from 
her public bios; confirm which to use publicly)

One-sentence introduction:

Official (Sept 29, 2026): Princess Nikki B. is a Jamaican-born, South Florida-based radio and 
media personality, ordained chaplain, master of ceremonies, and motivational speaker whose 
passion for people extends far beyond the airwaves.

The full official bio is in section 15 (Final Notes).

Pronunciation of name (if useful for media):

________________________________________________________________________________

City/region she publicly represents:

Miami and West Palm Beach, Florida; South Florida's Caribbean community, on air across Palm 
Beach County (confirm)

Cultural/community connections she wants publicly identified:

Jamaican-born (Montego Bay); the Caribbean community of South Florida (Jamaican and 
Haitian audiences at her events)

Women, young women and single mothers through FLY-Youth Inc.; the faith community as a 
chaplain (from her public bios; confirm)

Which descriptions are accurate? Check all that apply.

☒ Event promoter

☒ Event producer

☒ Media personality

☒ Radio host/personality

☒ Entrepreneur

☒ Community advocate/connector

☒ Cultural event curator

☐ Brand ambassador/influencer
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☒ Other: Chaplain and grief counselor; keynote/motivational speaker; MC and host

2. Brand & Company
Official company/business name:

Princess Nikki B Enterprises Inc. (the name on the official logo and the site copy supplied Sept 
29, 2026; the logo lockup reads Glasshouse Princess Nikki B Enterprises Inc). Earlier working 
name: Glasshouse Princess Nikki B Experiences Inc. Earlier entity per her bio: Glass House & 
Princess Nikki B LLC (2012). Confirm the Florida filing and exact registered name

Public-facing brand name:

Glasshouse (logo: Glasshouse Princess Nikki B Enterprises Inc); the show is Glasshouse with 
Princess Nikki B

Tagline or slogan:

On the logo: "Love More and Chat Less" (written "Love More & Chat-Less" in her bio). Welcome 
line: "Welcome to My Glasshouse. Where Conversations Inspire, Entertainment Connects, and 
Purpose Meets Passion." Closing line: "We're all living in a Glasshouse... Don't Throw Stones."

Also in use: "Do unto others as you would have them do unto you." (Matthew 7:12; the earlier 
draft cited Luke 6:31)

What does “Glasshouse” mean to Nikki?

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Mission statement (in her own words):

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

What should people feel after attending a Nikki B experience?

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Three to five words that describe the brand:

________________________________________________________________________________

________________________________________________________________________________

Primary audiences/communities served:

South Florida's Caribbean community, Jamaican and Haitian especially (Soul 2 Soul)

Women 21+ for the women's experiences (Canvas & Conversations, BLOOM); Glasshouse radio 
listeners
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Young women and single mothers through FLY-Youth Inc. (from flyers and public bios; confirm)

Geographic markets she wants to serve:

South Florida: Miami, Lake Worth Beach, West Palm Beach and Palm Beach County

New Jersey: Soul 2 Soul: Emerald Nights, November 15, 2026 with Black Diamond 
Entertainment; Jamaica through FLY-Youth programs (confirm)

3. Nikki B’s Story
Where did her journey begin?

Facts on record: born in Montego Bay, Jamaica; on South Florida radio since 2009, starting at 
Listen2usradio in Miami (per her public bio).

Nikki to tell the story in her own words:

________________________________________________________________________________

________________________________________________________________________________

What first drew her to events, entertainment, media, or promotion?

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Why does she continue doing this work?

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

What makes her approach different?

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Important personal or professional turning points:

2009 Listen2usradio, Miami; 2010 Fly-Radio, Miami, where Glasshouse became the station's 
number one program; 2011 FLY-Youth Inc. founded, Fort Lauderdale

2012 Glass House & Princess Nikki B LLC; 2015 I Am Jamaica, West Palm Beach; 2020 
Glasshouse joins Supa Jamz Radio (timeline from her public bio; confirm)

Sept 6, 2026: Soul 2 Soul: A Sun-Kissed Soirée at Caribbean Teeze, about 500 guests; 2026: 
Glasshouse Princess Nikki B Experiences Inc. and a full events calendar

________________________________________________________________________________

________________________________________________________________________________

What does she want her name to become known for?
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________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

What legacy does she want to build?

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

4. Verified Career History
Year she began promoting/producing events:

________________________________________________________________________________

Years of experience (if verified):

On South Florida radio since 2009, 17 years as of 2026 (per her public bio). Years producing 
events: to confirm.

First event/project:

________________________________________________________________________________

Major events produced or promoted:  Event • date/year • city • role

Soul 2 Soul: A Sun-Kissed Soirée • Sunday, September 6, 2026 • Caribbean Teeze, Greenacres, 
FL • producer/promoter (Glasshouse Princess Nikki B on Eventbrite, free RSVP); about 500 
guests (Nikki's count)

Canvas & Conversations, A Sip & Paint Experience • Saturday, November 7, 2026, 6 to 11 PM • 
Fantasy Island, 325 N. Sapodilla Avenue, West Palm Beach, FL 33401 • presenter and host with 
Fantasy Island ("Glasshouse Princess Nikki B & Fantasy Island presents"); sponsored by Supa 
Jamz Radio

Soul 2 Soul: A Red Velvet Christmas • Saturday, December 19, 2026, 8 PM to 3 AM • Caribbean 
Teeze, Greenacres, FL • presenter with Caribbean Teeze; sponsored by Supa Jamz Radio (on 
sale on Eventbrite)

BLOOM: A Season of Transformation • Spring 2027 • TBA • producer ("Glasshouse Princess 
Nikki B Presents")

Soul 2 Soul: Emerald Nights • Sunday, November 15, 2026 • New Jersey, venue TBA • 
presenter with Black Diamond Entertainment (save-the-date flyer; details "loading")

________________________________________________________________________________

Artists, DJs, hosts, speakers, venues or organizations worked with:

Supa Jamz Radio 103.7 FM / 99.5 HD2, West Palm Beach (station; sponsor of Soul 2 Soul: A Red 
Velvet Christmas)

Fantasy Island, 325 N. Sapodilla Avenue, West Palm Beach (venue, ticket outlet and co-
presenter, Canvas & Conversations); Caribbean Teeze (co-presenter, Soul 2 Soul); Supa Quality 
Sound (co-presenter on the first Canvas & Conversations flyer)
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Dr. Youlanda Weatherly Coleman, LMHC, QS, C-PsyD (main speaker) and Mother Sonia Barnes 
(Empow"her"ment speaker) on the first Canvas & Conversations flyer; the Nov 7 flyer does not 
list speakers (confirm)

On the Canvas & Conversations flyer (Nov 7 edition): Lens Plair Photography, RL Production, 
Sea Moss (organic super foods), COC Creative Biznz Concepts, Glitz & Glam; sponsored by 
Supa Jamz Radio

Earlier stations: Listen2usradio, Fly-Radio, I Am Jamaica (per her public bio). Nikki to add 
artists, DJs and hosts:

________________________________________________________________________________

Largest verified attendance/audience:  Include event and source if available

About 500 guests at Soul 2 Soul: A Sun-Kissed Soirée, Sept 6, 2026 (Nikki's figure). Eventbrite 
organizer page shows 185 total attendees across 2 events (Sept 2026), so most of the 500 
came through other channels; a ticket or door report would verify it

________________________________________________________________________________

Notable sold-out events or milestones:

Glasshouse became the number one program on Fly-Radio, Miami (2010, per her public bio; 
confirm)

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Awards, honors or recognitions:

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Media appearances/interviews/features:

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Community service or charitable initiatives:

FLY-Youth Inc. ("First Love Yourself"), founded 2011 in Fort Lauderdale: life skills and self-worth 
programs for young single women and mothers in Jamaica and the United States

Chaplaincy and grief support for families and organizations (both per her public bios; confirm 
current status and any numbers)

________________________________________________________________________________

________________________________________________________________________________

5. Services & Business Activities
Check only services Nikki/Glasshouse currently provides or intends to formally offer.
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☒ Event promotion

☒ Event production

☒ Ticketed live experiences

☒ Cultural events

☐ Concerts/live entertainment

☒ Parties/social experiences

☐ Corporate/private events

☐ Artist promotion

☒ Brand partnerships

☒ Sponsorship activations

☒ Radio programming

☒ Advertising/media promotion

☒ Hosting/MC services

☐ Consulting

☒ Other: Chaplaincy and grief support; keynote and motivational speaking; vendor 
marketplace at events; merchandise (planned)

Describe the core business in 2–4 sentences:

Glasshouse produces ticketed live experiences for South Florida's Caribbean community and 
for women, hosts the daily Glasshouse radio program, and sells sponsorship, advertising and 
vendor placements across both. The plan is one ecosystem: radio builds the audience, events 
bring it into the room, and partners pay to reach it. (drafted from planning notes; confirm)

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

How does the business currently make money?

Ticket sales (Eventbrite presales and the door); bar share at events (Sip & Paint planned on a 
50/50 alcohol split); vendor tables

Sponsorships (working ladder: Community $500, Supporting $1,000, Featured $2,500, 
Presenting $5,000; limited $1,500 founding 90-day radio partnership)

Radio advertising: 15-minute Business Spotlight at $150 per segment (per Nikki's Sept 2026 
sponsorship letter); event promotion and show sponsorship packages (working prices; confirm)

________________________________________________________________________________

How does Nikki want it to make money in the future?

An owned internet radio station (Radio.co) with its own advertisers, with radio inventory 
bundled into event sponsorship packages
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Merchandise (Glasshouse creed tees, hats, hoodies); an owned customer list for presales and 
VIP

Government and institutional contracts: event production, festival management, cultural 
programming, community outreach, marketing and PR (NAICS 711320, 561920) (from planning 
notes; confirm)

________________________________________________________________________________

6. Current & Upcoming Projects
Complete one block for each project. Duplicate this page as needed.

Project 1
Event/project name:

Canvas & Conversations: A Sip & Paint Experience ("Sip, paint, empower, connect, repeat")

Date and city:

Saturday, November 7, 2026, 6 to 11 PM (Nov 7 flyer) • West Palm Beach, FL

Venue:

Fantasy Island, 325 N. Sapodilla Avenue, West Palm Beach, FL 33401 (also the ticket outlet)

Nikki/Glasshouse’s exact role:

Presenter and host: "Glasshouse Princess Nikki B & Fantasy Island presents"; Host: Princess 
Nikki B; sponsored by Supa Jamz Radio

Purpose/concept:

A sip-and-paint experience: "Connecting through color"; "Your life is still a masterpiece"; "Good 
people, brighter worlds"; "Art heals, people connect, dream, thrive"; men and women welcome 
(the updated Nov 7 flyer; the earlier version read "Good women, brighter worlds")

Attire: wear bright colors

Featured talent/partners:

Speakers: the first flyer named Dr. Youlanda Weatherly Coleman, LMHC, QS, C-PsyD and 
Mother Sonia Barnes; the Nov 7 flyer lists none (confirm). Sponsor logos on the Nov 7 flyer: 
Lens Plair Photography, RL Production, Sea Moss, COC Creative Biznz Concepts, Glitz & Glam; 
sponsored by Supa Jamz Radio

Ticket or access information:

$40 admission; paint brushes and canvas included; light complimentary hors d'oeuvres; food 
and drinks sold separately (Nov 7 flyer); tickets on Eventbrite (no refunds) and at Fantasy 
Island. Double Dutch Deal: two tickets for $60 ($30 each, 25% off, minimum of two), Eventbrite 
code Double_Dutch_Deal

Official link:

https://www.eventbrite.com/e/canvas-and-conversations-tickets-2002244678733 (Double 
Dutch Deal: https://www.eventbrite.com/e/2002244678733/?discount=Double_Dutch_Deal)

What is confirmed vs. still tentative?
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Confirmed: date, time, venue, price, what's included, sponsors, Eventbrite link. Tentative: 
speakers

________________________________________________________________________________

Project 2
Event/project name:

JAMAITI: Jamaica x Ayiti ("Two islands. One vibe.") — CANCELLED

Date and city:

Was Saturday, November 7, 2026, 10 PM to 3 AM • Lake Worth Beach, Florida • cancelled 
September 2026

Venue:

Was Midnight District, 317 N Dixie Hwy, Lake Worth Beach, FL

Nikki/Glasshouse’s exact role:

Was co-presenter and promoter with Midnight District

Purpose/concept:

A Jamaican and Haitian night: kompa, soca, reggae, dancehall, hip hop and R&B. Kept here for 
the record; leave out of the press kit unless it is rescheduled

________________________________________________________________________________

Featured talent/partners:

n/a

Ticket or access information:

Was $20 in advance, $25 at the door

Official link:

________________________________________________________________________________

What is confirmed vs. still tentative?

Cancelled. If it comes back with a new date, this entry is ready to reuse

________________________________________________________________________________

Project 3
Event/project name:

Soul 2 Soul: A Red Velvet Christmas (Red, Black & White Holiday Affair)

Date and city:

Saturday, December 19, 2026, 8 PM to 3 AM (per the Eventbrite listing; the earlier flyer said 
Dec 13 and needs correcting) • Greenacres, FL

Venue:

Caribbean Teeze, 6295 Lake Worth Road #32, Greenacres, FL 33463 (free parking, per 
Eventbrite)

Nikki/Glasshouse’s exact role:
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Presenter: "Glasshouse Princess Nikki B & Caribbean Teeze presents"; sponsored by Supa Jamz 
Radio

Purpose/concept:

"A Musical Mystical Themed Experience": the follow-up to the first Soul 2 Soul, which drew 
about 500 guests

________________________________________________________________________________

Featured talent/partners:

DJs TBA (per the video); Caribbean Teeze (co-presenter); Supa Jamz Radio (sponsor)

Ticket or access information:

On Eventbrite from $13.32 (Early Access two-for-one and Early Bird through September 27, 
2026); no refunds; regular pricing to be set

Official link:

https://www.eventbrite.com/e/soul-2-soul-red-velvet-christmas-holiday-affair-tickets-
2000249055771

What is confirmed vs. still tentative?

Confirmed on Eventbrite: date, time, venue, presale pricing, organizer. Tentative: lineup (DJs 
TBA), final ticket ladder. The Dec 13 flyer is out of date

________________________________________________________________________________

Project 4
Event/project name:

Soul 2 Soul: A Floral & Denim Edition

Date and city:

Sunday, January 18, 2027 (MLK weekend) • time and city to be announced

Venue:

Location to be announced (per the flyer)

Nikki/Glasshouse’s exact role:

Presenter: "Glasshouse Princess Nikki B presents"; Supa Jamz Radio logo on the flyer

Purpose/concept:

Florals and denim, MLK weekend edition of Soul 2 Soul

________________________________________________________________________________

Featured talent/partners:

To be announced

Ticket or access information:

$15 admission on Eventbrite (listing not posted yet as of Sept 23, 2026)

Official link:

________________________________________________________________________________
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What is confirmed vs. still tentative?

Confirmed on the flyer: date, price, presenter. Tentative: venue, time, lineup

________________________________________________________________________________

Project 5
Event/project name:

Soul 2 Soul: Emerald Nights (New Jersey)

Date and city:

Sunday, November 15, 2026 • New Jersey, city to be announced • time to be announced

Venue:

To be announced (flyer says "Loading")

Nikki/Glasshouse’s exact role:

Presenter: "Glasshouse Princess & Black Diamond Entertainment presents"; first Glasshouse 
event outside Florida

Purpose/concept:

An elegant affair; dress code emerald green, champagne gold and cream

________________________________________________________________________________

Featured talent/partners:

Black Diamond Entertainment (co-presenter); lineup to be announced

Ticket or access information:

To be announced

Official link:

________________________________________________________________________________

What is confirmed vs. still tentative?

Confirmed on the save-the-date flyer: date, state, presenters, dress code. Tentative: city, 
venue, time, price, lineup, travel and local staffing

________________________________________________________________________________

Project 6
Event/project name:

BLOOM: A Season of Transformation ("Glasshouse Princess Nikki B Presents")

Date and city:

Spring 2027 • city TBA

Venue:

To be announced

Nikki/Glasshouse’s exact role:

Producer and presenter
PRINCESS NIKKI B • PRESS KIT INTAKE TEMPLATE



Purpose/concept:

"The Ultimate Day Brunch All-Inclusive Experience": Sisterhood | Self-Care | Purpose; "More 
Than an Event... It's a Season of Transformation"; the motion flyer spells it out as Breathe, 
Live, Open, Overcome, Move

________________________________________________________________________________

Featured talent/partners:

To be announced

Ticket or access information:

To be announced

Official link:

________________________________________________________________________________

What is confirmed vs. still tentative?

Confirmed: concept and season (Spring 2027). Everything else tentative

________________________________________________________________________________

7. Radio & Media
Radio/station/program name:

Glasshouse with Princess Nikki B, on Supa Jamz Radio (West Palm Beach)

Nikki’s role:

Host

Platform/frequency/streaming information:

103.7 FM / 99.5 HD2 (per the show flyer); streaming at supajamzradio.com/supajamz-radio; 
Supa Jamz Official app (iOS and Android); Supa Jamz TV video stream at 
supajamzradio.com/supajamz-tv

Show schedule:

Wednesday to Friday, 12:00 to 3:00 PM ET

Program format and audience:

Caribbean talk radio: callers bring real situations (marriage, dating, family, money, faith) and 
the host tells the truth without judgment; rule of the show: "If you live in a glass house, don't 
throw stones"

Audience: South Florida's Caribbean community in Palm Beach County and streaming listeners 
(from the show's public description; confirm; add any station audience figures)

________________________________________________________________________________

Topics/music/content covered:

Relationships, marriage and dating, family, money and faith; recent hot topics from her clips: 
remarriage as a second chance, deleting an ex's pictures, betrayal and "the loudest clappers", 
when the ex needs help
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Music between segments per station programming (confirm)

________________________________________________________________________________

Advertising or sponsorship opportunities:

Business Spotlight: 15-minute on-air feature at $150 per segment (Nikki's Sept 2026 letter); 
event promotion interviews and mentions; monthly show sponsorship

Radio + event partnership: one event plus a weekly 15-minute segment for 90 days ($1,500 
founding offer, limited)

Every advertiser gets a trackable call to action: promo code, phone line, landing page or text 
keyword (working products; confirm)

Official listening link:

https://supajamzradio.com/supajamz-radio  •  call-in line 561-449-8000

Previous radio/media experience:

Listen2usradio, Miami (2009); Fly-Radio, Miami (2010; Glasshouse became the station's 
number one program)

I Am Jamaica, West Palm Beach (2015); Supa Jamz Radio (since 2020) (per her public bio; 
confirm)

2016 service record: commercial airing, voiceover and engineering, MC services

________________________________________________________________________________

8. Press & Interview Profile
Topics Nikki can speak about confidently:

Relationships, marriage and dating; family and single motherhood; faith, grief and comfort 
(chaplaincy)

Women's self-worth and starting over ("First Love Yourself"); Caribbean culture and community 
in South Florida; producing community events (from her bios and show topics; confirm)

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Three stories she wants journalists/interviewers to know:

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Questions she loves being asked:

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________
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Topics that are private or off-limits:

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

A quote that captures her philosophy (must be her own words):

In her own words, from her YouTube channel description: "Love more and chat less." and 
"When you are going up, always remember to lift someone else." (confirm which to use)

Show motto used publicly: "If you live in a glass house, don't throw stones."

________________________________________________________________________________

Her answer to: “Who is Princess Nikki B?”

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Her answer to: “What is the Glasshouse experience?”

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

9. Audience, Reach & Verified Metrics
Use current, verifiable numbers and note the date checked.

Platform / Metric Current Number As of Date Link / Evidence
Facebook profile: Nicole 
Barnes (Princess Nikki B)

about 28K followers Sept 2026 facebook.com/nibrina

Facebook page: Princess 
Nikki B - Radio 
Personality

about 3K followers Sept 2026 facebook.com/
Princessnikkib1

Facebook profile: 
Princess Nikki Bee

about 14K followers Sept 2026 facebook.com/
princess.afterdark

Instagram 
@princessnikkibee

about 6K followers; 
14,000+ posts

Sept 2026 instagram.com/
princessnikkibee

TikTok @princessnikkib about 10.9K followers Sept 2026 tiktok.com/
@princessnikkib

X @princessnikkib1 
(older: @princessnikkib7)

about 300 (older account 
about 740)

Sept 2026 x.com/princessnikkib1

Eventbrite organizer: 
Glasshouse Princess 
Nikki B

29 followers; 2 events; 
185 attendees

Sept 2026 eventbrite.com/o/
121516841959

YouTube: Glasshouse & 
Princess Nikki B 
(@princessnikkibee)

about 1.25K subscribers; 
41 videos

Sept 2026 youtube.com/
@princessnikkibee

Typical event attendance (verified examples):

First Soul 2 Soul: about 500 guests (Nikki's count; no ticket report on file). Other events: to 
confirm
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________________________________________________________________________________

________________________________________________________________________________

Email/text/radio audience figures, if verified:

No owned email or text list yet; building one is part of the website plan. Radio audience: no 
figures on file; ask Supa Jamz for station numbers

________________________________________________________________________________

________________________________________________________________________________

Other meaningful performance metrics:

Counts above were read from the public account pages during the website research; re-check 
the day the kit is published (confirm)

________________________________________________________________________________

________________________________________________________________________________

10. Partnerships & Sponsorships
Types of brands Nikki wants to partner with:

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Industries that fit the audience:

Vendor categories planned for events: beauty, wellness, fashion, therapy and wellness 
services, financial services, insurance, cosmetics, jewelry, desserts (planning notes; confirm)

________________________________________________________________________________

________________________________________________________________________________

Previous sponsors/partners (only confirmed relationships):

Supa Jamz Radio (sponsor, Soul 2 Soul: A Red Velvet Christmas); Supa Quality Sound (co-
presenter, Canvas & Conversations)

Fantasy Island (co-presenter, venue and ticket outlet, Canvas & Conversations); Caribbean 
Teeze (co-presenter, Soul 2 Soul); Black Diamond Entertainment (co-presenter, Emerald 
Nights, New Jersey)

On the Canvas & Conversations flyer: Lens Plair Photography, RL Production, Creative Bizniz 
Concepts, plus two logos to confirm

Not confirmed: Olive Branch Therapeutics received a partnership proposal in September 2026

What can Nikki/Glasshouse offer a sponsor?

Logo on event marketing and screens; social-media thank-yous; collateral placement and 
vendor tables at events

On-air mentions and a 15-minute Business Spotlight on Glasshouse; a series of radio segments 
across a campaign
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"Presented by" naming, main-stage recognition and a speaking moment for presenting 
partners; first right to renew

A measurable call to action for every partner: promo code, phone line, landing page or text 
keyword (from the partner ladder drafted for the website; confirm)

________________________________________________________________________________

Dream partnerships:

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Partnerships she would NOT accept:

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

11. Official Contact Information
Public business email:

glasshouse7llc@gmail.com (shown on her Facebook page; confirm)

Public business phone:

Station call-in line: 561-449-8000 (Supa Jamz). A business phone for Glasshouse still to be 
provided

Website:

In development (concept by Rodly Youyoute); domain to be chosen. Eventbrite organizer page: 
https://www.eventbrite.com/o/121516841959 (29 followers, 2 events, 185 attendees as of Sept 
2026)

Instagram:

@princessnikkibee  •  instagram.com/princessnikkibee (bio says "DM for bookings")

Facebook:

Profile facebook.com/nibrina (about 28K); page facebook.com/Princessnikkib1 (about 3K); 
second profile facebook.com/princess.afterdark (about 14K); confirm which is official

TikTok:

@princessnikkib  •  tiktok.com/@princessnikkib

YouTube:

Glasshouse & Princess Nikki B, youtube.com/@princessnikkibee (about 1.25K subscribers, 41 
videos; last upload about two months ago as of Sept 2026)

Other social/platform:

Threads @princessnikkibee; X @princessnikkib1; Snapchat princessnikkib1; Eventbrite: 
Glasshouse Princess Nikki B, https://www.eventbrite.com/o/121516841959
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Booking contact name/title:

________________________________________________________________________________

Booking email/phone:

glasshouse7llc@gmail.com; Instagram DM (confirm)

Press/media contact name/title:

________________________________________________________________________________

Press/media email/phone:

________________________________________________________________________________

12. Visual Brand & Media Assets
List or attach only assets Nikki authorizes for public/media use.

☐ Approved headshots

☐ Approved lifestyle photos

☐ Approved event photos

☐ Approved videos/reels

☒ Company logo

☐ Personal/Princess Nikki B logo

☐ Brand colors

☐ Sponsor/partner logos with permission

☒ Past event flyers/posters

☐ Press clippings/screenshots

Preferred brand colors:

Official logo (received Sept 29, 2026): gold, emerald green and cream on black; crown, 
glasshouse, NB monogram, hummingbird and microphone. Website concept: black, gold and 
cream (Bodoni Moda serif with Manrope)

Preferred visual style:

Assets received Sept 2026 for the website: the official Glasshouse Princess Nikki B Enterprises 
Inc logo (JPG, 1254 px square on black; a vector or transparent version is still needed for print); 
the earlier crest logo; Canvas & Conversations (Nov 7, Fantasy Island edition), JAMAITI (since 
cancelled) and Soul 2 Soul flyers; Soul 2 Soul save-the-date video; NICOLE portrait graphic; two 
portrait photos. Nikki to confirm which are approved for press use

________________________________________________________________________________

Photo credit requirements:
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Lens Plair / Lensphlair Photography is credited on Soul 2 Soul photos (spelling and credit terms 
to confirm)

Images/videos that must NOT be published:

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

13. Press Release Information
What announcement is the press release about?

Suggested first release: Canvas & Conversations, Nov 7 (nearest confirmed date), then Soul 2 
Soul: A Red Velvet Christmas, Dec 19; Nikki to choose

________________________________________________________________________________

________________________________________________________________________________

Why is it newsworthy now?

Draft angle: Glasshouse moves from radio to a full season of live events, three confirmed 
nights from November to January (confirm)

________________________________________________________________________________

________________________________________________________________________________

Announcement/event date:

Canvas & Conversations: Saturday, November 7, 2026 • Emerald Nights: Sunday, November 
15, 2026 • Soul 2 Soul: A Red Velvet Christmas: Saturday, December 19, 2026 • Floral & 
Denim Edition: Sunday, January 18, 2027

Location:

Canvas & Conversations: Fantasy Island, 325 N. Sapodilla Avenue, West Palm Beach, FL 33401 
• Emerald Nights: New Jersey, TBA • Red Velvet Christmas: Caribbean Teeze, 6295 Lake Worth 
Road #32, Greenacres, FL • Floral & Denim: TBA

Who is involved?

Princess Nikki B (host/producer); Fantasy Island (Canvas & Conversations); Black Diamond 
Entertainment (Emerald Nights); Caribbean Teeze (Red Velvet Christmas); Supa Jamz Radio 
(sponsor)

________________________________________________________________________________

________________________________________________________________________________

Key facts the public needs to know:

Canvas & Conversations: Sat Nov 7, 6 to 11 PM at Fantasy Island, West Palm Beach; $40 with 
brushes, canvas and light hors d'oeuvres, or two for $60 with the Double Dutch Deal; wear 
bright colors

Red Velvet Christmas: Sat Dec 19, 8 PM to 3 AM at Caribbean Teeze, Greenacres; on 
Eventbrite from $13.32 • Floral & Denim: Sun Jan 18, 2027, MLK weekend, $15, location and 
time TBA
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Glasshouse airs Wednesday to Friday, 12 to 3 PM ET on Supa Jamz Radio 103.7 FM / 99.5 HD2

________________________________________________________________________________

________________________________________________________________________________

Approved quote from Nikki:

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Call to action:  Buy tickets, book, listen, follow, attend, etc.

Buy tickets; listen Wednesday to Friday, 12 to 3 PM; follow @princessnikkibee

________________________________________________________________________________

Official link for the call to action:

________________________________________________________________________________

14. Verification Checklist
☐ Names and professional titles have been checked.

☐ Event dates, venues and locations have been checked.

☐ Attendance and audience numbers can be supported.

☐ Awards, partnerships and media appearances can be supported.

☐ All public contact information is approved for publication.

☐ All photographs/videos are approved for press use.

☐ Any required photo credits are listed.

☐ Quotes attributed to Nikki are her actual words.

☐ Unconfirmed future projects are clearly marked tentative.

15. Final Notes
Anything else the press/media kit should communicate?

OFFICIAL BIO (supplied Sept 29, 2026; use as written): Princess Nikki B. is a Jamaican-born, 
South Florida-based radio and media personality, ordained chaplain, master of ceremonies, 
and motivational speaker whose passion for people extends far beyond the airwaves. As the 
vibrant voice behind Glasshouse with Princess Nikki B., broadcasting live on Supa Jamz Radio 
103.7 FM and 99.5 HD2, she has established herself as a dynamic presence in Caribbean 
media. Her signature approach brings together authentic conversations, thought-provoking 
discussions, encouragement, and real-life experiences in an atmosphere where everyone has a 
voice. Guided by her signature message, "Love More & Chat-Less," Princess Nikki B. believes in 
using her platform to inspire change, strengthen communities, and remind others that 
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everyone has a story worth hearing. Beyond broadcasting, she is deeply committed to serving 
others through chaplaincy, grief counseling, community outreach, and her involvement with 
FLY-Youth Inc., supporting young women and single mothers in Jamaica and the United States.

BEYOND THE MICROPHONE (official): Princess Nikki B. is available for weddings, corporate 
functions, galas, concerts, community celebrations, and special events as an experienced MC 
and host. She also delivers inspirational and motivational presentations for women's 
conferences, youth initiatives, faith-based gatherings, and community organizations. Through 
her chaplaincy and grief-support work, she provides compassionate encouragement to 
individuals, families, and organizations navigating life's most challenging seasons. Whether 
behind the microphone, commanding a stage, or offering a listening ear, Princess Nikki B. 
brings authenticity, warmth, purpose, and an unmistakable Caribbean spirit to everything she 
does. "We're all living in a Glasshouse... Don't Throw Stones."

Open items before anything is published: reissue the Soul 2 Soul flyer with the Dec 19 date; 
the speakers for Canvas & Conversations (Nov 7, Fantasy Island); Eventbrite links for Emerald 
Nights and Floral & Denim; a business phone; headshot and video approvals; station audience 
numbers from Supa Jamz; whether the Inc. has been filed and under what exact name

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Completed by:

Pre-filled by Rodly Youyoute from public sources and planning notes; to be completed by Nikki

Date completed:

Pre-fill: September 22, 2026; updated October 1, 2026

Nikki B approval/date:

________________________________________________________________________________

PRINCESS NIKKI B • PRESS KIT INTAKE TEMPLATE


	1. Professional Identity
	2. Brand & Company
	3. Nikki B’s Story
	4. Verified Career History
	5. Services & Business Activities
	6. Current & Upcoming Projects
	Project 1
	Project 2
	Project 3
	Project 4
	Project 5
	Project 6

	7. Radio & Media
	8. Press & Interview Profile
	9. Audience, Reach & Verified Metrics
	10. Partnerships & Sponsorships
	11. Official Contact Information
	12. Visual Brand & Media Assets
	13. Press Release Information
	14. Verification Checklist
	15. Final Notes

